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Academic rigor

Active social life

Affordable

Wellness resources

Beautiful campus

Student diversity

D1 athletics

Established/traditions

Global

Earn high incomes

High job placement

Inclusive

Historic location

Prep for grad/prof school
Prep for job market

Prestigious reputation

Residential campus

Safe campus

Small classes

Alumni connections/network

Strong LAS

Community

Strong STEM

Community service

Personal interaction

Study abroad
UG research

Clubs/orgs.

Walkable campus

Variety of majors

Funded internships

Modern dorms
Quality dining 

Axes cross at average 
values for each audience.

Prospects: Importance When Looking at Schools
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Perceptions of W&M / Strengths vs. Importance 2019 vs 2023

SURVEY QUESTION: 
Which FIVE of the following are the MOST 
IMPORTANT (PS) attributes you look for in 
schools? (select up to 5) / (CS) Which of the 
following are strengths of William & Mary? 
(select all that apply). 
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W&M's Distinctive Assets
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Strong Character: Compassionate community 
that values respect and belonging

Insatiable Curiosity: Smart and inquisitive people

Entrepreneurial Mindset: Tradition of 
challenging and forging new ideas

























Positioning statement

For more than three centuries, 
William & Mary has convened great 
minds and hearts to ignite new 
ideas that change us and the world. 

Here sparks fly. 
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Brand Platform Personality

SMART

William & Mary is a 
place where some of the 
sharpest minds gather – 
to push the envelope of 
our own understanding 
and to spark creativity 
and innovation. 

Personality: Smart     |    Genuine    |    Bold      |    Curious   |     Witty     |     Passionate 

Authenticity is our guide. 
We are who we are, so 
we focus on honesty and 
integrity in everything we 
do, whether that’s solving 
an academic challenge 
or being true to ourselves.

At William & Mary, being 
bold is a way of life. It 
means being  
unapologetically confident 
in  who you are, 
understanding your value 
and embracing your  
passion with purpose.

GENUINE BOLD
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Brand Platform Personality

CURIOUS

Asking questions & finding  
solutions is standard at  
William & Mary — our  
curiosity drives us to 
pursue knowledge, 
challenge convention, lead 
discovery & create a better 
future.

Personality: Smart     |    Genuine    |    Bold      |    Curious   |     Witty     |     Passionate 

This is a place where  
intellect and humor 
collide. We find joy in 
clever banter that reveals 
deep knowledge and 
bonds our community 
through a playful rapport.

We love to love what we 
do. We’re spirited & 
enthusiastic, and we  
delight in all 
accomplishments — small 
& great. Our personal & 
collective passions inspire 
us to pursue more.

WITTY PASSIONATE
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Positioning Statement
For more than three centuries, William & Mary has convened great minds and hearts 

to ignite new ideas that change us and the world. Here sparks fly. 

Brand Platform Personality

Smart     |    Genuine    |    Bold      |    Curious   |     Witty     |     Passionate 

Core Messages: Brand Storyline
ENTREPRENEURIAL 

MINDSET:
Tradition of challenging 

and forging new ideas

STRONG CHARACTER:
Compassionate 

community that values 
respect and belonging

INSATIABLE CURIOSITY: 
Smart and 

inquisitive people


